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I Brand Positioning
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I Audience
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I Special way of eating
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I Special way of eating . # &f & . ﬁ
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Internet celebrity dishes Beautiful and delicious
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I Online operation data
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I Online operation data
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I Operational logic
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I Operational advantages
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I Brand power
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I Development Plan
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I Shop escort
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I Franchise advantages
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BAMuL:  http://www.yaozhuanghotpot.com/ Wi 400-691-7176




